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STRATEGIC ISSUES

1.  Agency:  How does the church and mission entity work together in missions?


a.  Modality and Sodality



1)  definitions



2)  strengths 



3)  weaknesses


b.  Historical Perspective



1)  Catholic missions



2)  Protestant missions


c.  Modern Applications



1)  Church as mission agency



2)  Church to church partnerships



3)  New combinations of church/agency relationships

2.  Audience:  To which people group or segment of a people group will ministry be 



directed?


a.  Historical Perspective



1)  Catholic missions



2)  Protestant missions


b.  Modern Developments:  Application of anthropological perspective to missions


c.  Who is “Unreached”?



1)  Problems of definition



2)  Problems of Application

3.  Personnel:  Which members of the Church are best suited for missions?


a.  Married/Single, Gender Issues


b.  Western missionaries and Majority World missionaries



1)  Indigenous missionaries to their own ethnic groups



2)  Growth of Majority World missions


c.  Long Term and Short-term missions



1)  Strengths



2)  Weaknesses



3)  Essentials for Short-term missions:




a)  Partnership with mission/national entity “on the ground”




b)  Continuity


d.  Vocational and Nontraditional missionaries



1)  Focus on the 10/40 Window



2)  Evangelism/Church Planting and Wholism



3)  Ethical Issues

4.  Community:  How do the sending communities relate to the national communities?


a.  Definitions of Indigeneity



1)  Three-Self/Four-Self Formula



2)  Smalley’s definition



3)  Continued domination of Western forms in ministry


b.  Paternalism vs. Independence vs. Partnership

